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Completed Views by Site

fresncbee.com

s Completed Pct,  « Completed Views

Sacbee.com served almost
8,000 more impressions
than any other site and
thus had 5,600 more
completed views than the
second-best site, mod-
bee.com. Modbee.com did
lead all sites with a 75.75%
completion rate - and
sacbee.com actually had
the second-lowest
completion percentage,
besting only sanluis-
obispo.com (see above).

Clicks by Site

Sacbee.com also averaged
the second-lowest CTR
and tralled fresnobee.com
in total clicks (see right).
Fresnobee.com recorded
nearly 30 percent of the
campaign’s clicks.

= frezncbee.com
= modbee.com
= mercedsunstar.com

= sacbee.com
= sanluisobispo.com

CTR by Site

B 0.098%

R
®
~
e
o
&

Q,
> ] 0.050%

%

May 19, 2022 - June 7, 2022




N
/A CALIFORNIA

i . \'323®) Fair Political Practices Commission
Audience Targeting -/

Programmatic - Completed Views and Percentage By City

&
&

s Ccompleted Pct. © Video Completed

Among the cities where 2 % =
the videos were finished Programmatic - Completed View Percentage, Top Sites
most often, the
percentage completed
was usually around 70
percent. The highest
percentages were in
Central Valley cities like
Fresno (78.53%), Modesto
(77.06%), and Clovis
(83.49%).

Eighty-percent completion
rates were averaged on
many national and
California news sites, from
all of the state of
California. The completion
rates were low on the TV
stations sites, with
kcra.com being the best of
those, by far.
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Summary of how your ads are performing on these devices

D Mobile phones [ Tablets [J Computers I:I TV screens
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Gender SCender & Age Age

Male

Female

Based on the 88% of your impressions with known gender and age. (&

Demographics
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Your performance by day of week and time of day

Day & Hour Hour
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Ad schedule



