Item #1 — Public Comment

During this comment period, any person is invited to speak on any topic that is not listed on this agenda. Action
may not be taken on any matter raised during this public comment period until the matter is specifically listed on a
future agenda. Those who wish to comment on an item that has been listed on this agenda may comment when

that item has been opened for consideration by the Task Force and before any action is taken.

Anonymous says:

April 23, 2020 at 3:01 pm Edit

Thank you very much for the response! -EW

Anonymous says:

April 23,2020 at 2:41 pm Edit

Hello,

We are students at Georgetown University working on research proposals for bans on political advertisements on
Facebook and other social media platforms. Could Secretary Schwab elaborate and give more specifics examples
on lies about election day and the electoral process? Were any of these, in the past or not, from campaigns, or

entirely from foreign sources? -Eric Woods

Anonymous says:
April 23, 2020 at 2:22 pm Edit

This is Trent Lange, Executive Director of the California Clean Money Campaign which sponsored the AB 2188
(Mullin), the Social Media DISCLOSE Act that p***ed the online platform disclosed advertisement
requirements. To answer Abbey Wood’s question about whether including additional targeting information was
part of the discussions, the answer is yes. However, both the social media platforms and some legislators
strenuously objected to including any more information than the bill required, so we had to compromise to

include only the information shown in the bill.
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